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TEN STEP GUIDE TO PUTTING 
ON A MEDIA STUNT

The purpose of a media stunt is to create a strong visual image that will bring an (often 
serious) issue to life and capture public and media attention. Here’s a quick checklist 
to help you prepare your media stunt. 

1. COME UP WITH A GREAT IDEA: It is important that the picture you create tells the 
story in clear and original way. Don’t try and squeeze lots of different messages or 
analogies into an image. 

2. TEST THE IDEA ON YOUR AUDIENCE: It is really important that your idea resonates 
with your target audience and you are not wasting your valuable time and resources.  
If you want to place the photo in a national paper, there’s no harm in calling up the 
pictures editor to ask whether they would consider publishing it. 

3. LOGISTICS: Put together a proper project plan and timeline – media stunts generally 
have a lot of elements and need to be prepared with precision. 

4. PERMISSIONS: In many cities around the world, you need to gain permission off the 
police and local authorities/councils to film or to protest in public places.  

5. HEALTH AND SAFETY: Remember to do a health and safety checklist, particularly 
if your stunt is in a busy public place. Does your organisation have public liability 
insurance? 

6. SUPPORTERS: Get as many supporters to take part in the action as possible and 
communicate the stunt widely before and particularly after the event.  Please see 
attached guide to social media and uploading photos and video to Flickr.

7. PROPS: Often you will need to make props to make your stunt looks visually strong. 
We’ve attached some templates in this pack. 

8. HIRE A DECENT PHOTOGRAPHER AND ORGANISE SOMEONE TO VIDEO THE 
EVENT: If you can afford it, hire a freelance press photographer. They often have media 
contacts and know how to put the photos on the new wires afterwards.

9. PRESS ADVISORY: Send this out at least 3 days before the stunt to news desk and 
photo desks. A template advisory is included. 

10. BRIEFING: Make sure you have a briefing with all the staff and supporters before 
the media stunt so everyone is clear of their roles. 
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MAKING PROPS FOR ROBIN HOOD 
THEMED STUNTS 

(Note: Robin Hood props are only one example of what is possible; campaigns should 
feel free to create alternative ideas appropriate to their national and local context). 

MASK TEMPLATE BELOW.  Print it out on green cardboard and tie on with string.    

GIANT ARROW TEMPLATE Attached is a template for the arrow. Print this out onto 
large thick cardboard or Foamex.   
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MAKING PROPS FOR ROBIN HOOD 
THEMED STUNTS 
  

ROBIN HOOD COSTUMES

You will need:  Any big oversized green t-shirts. Brown thick belts (with big buckles 
ideally), dark trousers and dark boots or shoes. 

How:  Then cut along the bottom of the t-shirts in a large wavy pattern. This involves 
cutting up around 10 centimetres into the t-shirt (4 inches) like this: 
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TEN STEP GUIDE TO PUTTING 
PRESS ADVISORY TEMPLATE

Photo operational note  - not for publication or broadcast

(date)

ROBIN HOOD MEETS THE UK, FRENCH AND GERMAN AMBASSADORS IN (CITY) TO 
CALL FOR A TAX ON THE BANKS

WHEN:  (DATE AND TIME)

WHERE:  (ADDRESS) 

WHAT:  A GROUP OF CAMPAIGNERS DRESSED AS ROBIN HOOD WILL ARRIVE AT 
THE (X) EMBASSY, CARRYING A GIANT ARROW, WHICH THEY WILL AIM AT THE 
EMBASSY DOOR.  

This Thursday (17 February) a band of Robin Hoods - representing hundreds of 
campaigning organisations from across (country) are delivering letters to the UK, 
French and German ambassadors in (city) calling for their support in action against the 
banks. 

The Robin Hoods – part of the global Robin Hood Tax campaign –  are calling on the 
three countries to support a Robin Hood Tax/Financial Transaction Tax. This tiny tax 
on banking transactions could produce millions of (dollars euros) to fund good causes 
both in (country) and across the world, and prevent the need for such deep cuts in 
public spending. 

This action is part of a global day of action happening in over 20 countries around 
the world in the run up to the G20, which meets in Paris later this week (from 18-20 
February.)    

President Sarkozy of France, current head of the G20 is in favour of a Robin Hood Tax 
and it is hoped that the global day of action will show the high level of public support 
around the world for a tax on the banks. 

Notes to editors

The Robin Hood Campaign/ Financial Transactions Tax Campaign in (country) is made 
of an alliance of (insert) 

For more information, contact: (name, phone number, email) 

Who:   (spokespeople) will be available for interview at the photo opportunity

Please note:  We will send out another press release template, detailing all the global 
activities on 17 February. 
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TEN STEP GUIDE TO PUTTING 
PRESS ADVISORY TEMPLATE

It is vital that we put lots of effort into collecting documentation of all of your 
activities.  This will help to demonstrate to media, supporters and policy makers that 
we truly are a global movement. 

PHOTO SHARING

We encourage all countries that are participating in the day of action, to take at least 2 
good photos of their activities. We are going to use these photos to produce an online 
Flickr album of all of the photos.  We can then produce a widget photo slideshow (on 
17/18 February), which we will then circulate to you, so that you can embed it onto 
your websites or circulate to your supporters. 

INSTRUCTIONS
•  Take a camera to all of your activities.  Even if it’s just to record you delivering a letter to an 

embassy, it still counts!   

•  Where possible, use props (a green mask or a large arrow – templates included in this pack).  This 
will help to make our activities across the world look consistent.  Even if you country doesn’t use the 
branding, it would be really helpful to incorporate the same look as other countries. 

•  Take 2 good quality photos.  If you are doing a large media stunt, take more and think about hiring a 
professional photographer. 

•  Upload the photos on the day of your activity to the new global day of action Flickr site Login 
by (A) clicking Google button, (B) Type in e-mail: Jurrian.ten.hove@oxfamnovib.nl, password: 
GlobalDayofAction) or email then to jurrian.ten.hove@oxfamnovib.nl.  

 A CAMPAIGN VIDEO
•  We are going to produce a short video, based around the day of action.  This will show as many 

countries as we can to demonstrate a global effort.     We will then edit this video (in a number of 
languages) so that you can use it in your supporter communications and on your website. 

 INSTRUCTIONS
•  Get lots of people together (either outside embassy) or during your media action.  Ideally most 

people will be wearing green masks (or carrying arrows – see prop template page). 

•  Film a short clip with everyone shouting loudly, “We want a Robin Hood Tax” or if more relevant to 
your country, “We want a Financial Transaction Tax”. 

• Upload videos onto a sharing site (eg Drop Box) or email them to hayley.baker@gmail.com

•  If you are holding a bigger media stunt - then get someone to film the whole event on a good video 
camera.  Ask them to contact hayley.baker@gmail.com before the event, so we can share a more 

detailed brief and attempt to use compatible camera settings. 
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TEN STEP GUIDE TO PUTTING 
GLOBAL E-PETITION

We’ve created a very easy-to-use, e-petition that you can set up on your website in 
less than 10 minutes.  The e-petition provides us with a large global statement of 
support for an FTT and will demonstrate to political targets that there is mass global 
movement of supporters.  We intend to launch this petition on the Global Day of 
Action and do a hand -in at the G20 in November 2011. 

This joint cross coalition e-petition can be easily embedded as a neat and simple 
“widget” in your preferred language on your website.  It can also be adapted to direct 
your own political targets throughout the year.    

THE MAIN BENEFITS
  The tool is multilingual and e-petitions can be addressed to various political targets. It allows us to 

run an internationally coordinated online action targeted at various international and/or national 
policy targets. 

•  Any organisation, campaigner of national or local NGOs and even individuals, particularly bloggers, 
can embed a “widget” - a box which contains the complete online-action - into their websites and 
thus snowball our campaign.  Embedding this box into your website, CMS or blog is as easy as 
inserting a picture or a youtube video. 

•  Your organisation can modify the petition background text and add specific demands to the petition 
text to fit into your own campaign or organisational identity.  The “core” petition text will stay the 
same to ensure consistency.  

•  You will be able to create your own widget at http://www.makefinancework.org and embed it 
together with your select resources onto your own website.  This means you will own your own 
widget and collect the data of your own supporters (in line with the campaign’s privacy policy). 

•  This tool allows us to run our joint petition without the requirement of a dedicated campaign 
website. We will use http://www.makefinancework.org as a hub for information and resources. 

  INSTRUCTION ON HOW TO USE THE WIDGET
•  CREATE YOUR OWN VERSION OF THE WIDGET BY GOING TO http://www.makefinancework.org. 

This will be available by the 10 February, 2011

•  Click on “Embed This” under the G20 e-petition widget , insert your name and email, maybe 
customise the appearance of the widget to make it look part of your campaign, add some specific 
content to the petition text or title and click “generate widget”. 

•  You’ll get a single line of code. Simply copy and paste it into your website where-ever it should 
appear. As a web-editor, you must have the right to add “html & javascript” code. Your web-admin 
will know what that means and be able to help you.

TO PROMOTE THE E-PETITION:  Why not feature the multilingual petition to the G20 front-page on 
your website and advertise it in your e-newsletters and magazines.. Find other joint resources on: 
http://www.makefinancework.org
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TEN STEP GUIDE TO PUTTING 
SOCIAL MEDIA GUIDE

Social media (particularly twitter and facebook) are a great way to amplify our voices. 
We represent thousands of civil society organisations across the world and by asking 
our supporters to pass on our messages, we can potentially reach millions of people 
about the FTT global day of action.  We have compiled below a list of suggested 
tweets or facebook status update messages.   

INSTRUCTIONS
  Please can you send these out through your organisations twitter and facebook accounts if you have 

them.   

•  If you represent a coalition, please forward these suggested tweets on to all of your member 
organisations, so we can get as many people as possible tweeting, or sending out messages through 
Facebook on the FTT/ RHT Global Day of Action.

•  The hash tag in the following tweets have been written with an English speaking audience in mind, 
if you are using a different hash tag for your campaign, please let Jurian know (jurrian.ten.hove@
oxfamnovib.nl), so we can follow you and track global activity. 

SAMPLE TWEETS OR FACEBOOK STATUS UPDATES
•  Thousands of supporters believe that the financial sector should pay their fair share to clear up the 

mess they helped create #GDoA

•  President Sarkozy reiterated his call for a new financial sector tax to pay for development and 
climate change http://bit.ly/gOduMo #GDoA

•  It would take 7 days for an FTT of 0.005% on speculative transactions to pay for every child in the 
world to learn to read & write #GDoA

•  $400 billion is our best estimate of what the tax will eventually raise from a range of rates on 
different transactions #GDoA

• Sign the petition and support the campaign! http://bit.ly/link #GDoA

• Global Day of Action photo are now live! http://bit.ly/link #GDoA

• Watch the video of this weeks stunt on Global Day of Action http://youtu.be/link #GDoA

• Related News article/blogpost #GDoA

* When using these message on Facebook, remember to remove the hashtag (#GDoA)! 
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TEN STEP GUIDE TO PUTTING 
TEMPLATE BLOG

This is a blog has been written and signed off by Oxfam GB - therefore is written with a 
UK bias please use and adapt to your owns organisational and country needs.  

WE WILL PRODUCE AND CIRCULATE ANOTHER BLOG ABOUT ALL OF 
THE ACTIONS THAT HAPPEN GLOBALLY ON 17 FEBRUARY. 

ROBIN HOOD TAX POLITICAL UPDATE 
You might think that the merry men of Sherwood Forest have been a bit quiet of late. Well, we’ve 
been sitting around the campfire and preparing for the year ahead with our good friends Robin from 
Germany, Robin des Bois from France, our Spanish friend Robin and a whole bunch of Merry (wo) 
men from all around the world – mostly called Robin. The good news is with the planning done we 
are ready to make sure 2011 is the year we get a tax on the banks that makes all of us Robins proud.

As we kick off an exciting few months let’s take a look at where some of the key governments stand 
on implementing a tiny tax on banks that can help good causes at home and abroad. Our merry men 
on the inside tell us that the French, German and UK governments remain serious about securing 
some form of further tax on the financial sector in 2011.  

The French President Sarkozy is coming out strongly in support of Financial Transaction Tax (FTT). In a 
speech to the nation just before Christmas, he was clear that he supported a tax on transactions to raise 
valuable finance for development and climate change. He recently reiterated this when he attended 
DAVOS, clearly linking the tax to financing development and climate change as the most important 
development priority for the French G8 and G20 presidencies which is a serious breakthrough.  

Over in Germany, our intelligence tells us that the finance ministry is giving significant thought to 
how an FTT would be applied and at what rate, and they have included the revenue in next year’s 
budget. These are good signs that they’re getting serious. Just before Christmas, the German finance 
minister said in an interview with Spiegel magazine that the German Government are open to some 
of the revenues being used for development if the French press for this. 

Both Germany and France are keen to move ahead with a coalition of the willing on this issue.  
France in particular is trying to get as much support from developing countries as possible to put 
the pressure on rich nations to implement this tax and use the money for helping poor people.  They 
would love the UK to join too, but if that fails are ready to go ahead without them. 

Meanwhile, the British Government is under huge public pressure at home regarding banks, with 76% 
of Conservative voters supporting the use of further taxes to curb bonuses. The UK Government has 
repeatedly said it is willing to look at a further tax on the financial sector, but on activities (profits 
and remuneration, or the FAT tax), and are to date against a tax on transactions. This would still raise 
funds that could be used for good causes but it wouldn’t raise as significant amounts as an FTT. 

With 2011’s bonus season in full swing, the UK Government is under huge pressure to take stronger 
action on the banks.  This intense pressure will continue until end of February as all the major banks 
announce bumper profits and bonuses in the face of job losses and tax rises for ordinary people. 
Now is the time that the quarter of a million people who support the Robin Hood Tax Campaign want 
to see words become action. 

A concerted campaign is building globally to press for a tax on the banks in 2011. This is by no means 
a done deal, and will require significant pressure and co-ordinated campaigning in 2011 to see it 
become a reality. 
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TEN STEP GUIDE TO PUTTING 
LOGOS

•  You will be sent a range of logos separately.  They will also be available on the make 
finance work website in English, French and Spanish. 

•  We have designed a generic “Global Day of Action” logo.  We have done 2 variations 
of this, one will say, “Global Day of Action  for a Robin Hood Tax” and the other says, 
“Global Day of Action for a Financial Transaction Tax”

•  These logos can be used on your lobby letters, media releases, websites.  You can also 
use them alongside your own campaign logos. 
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